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The subject parcel is located in the southeast corner of South Shore Boulevard at Greenview
Shores Boulevard in the Village of Wellington and contains approximately 17.855 acres. The
Property Control Numbers (PCNs) for the subject parcel are the following:

73-41-44-16-20-001-0000 73-41-44-16-20-003-0000

The proposed plan of development is to consist of 89 multifamily residential dwelling units, 80
room hotel, 49,000 S.F. of professional office, 35,000 S.F. retail and 33,000 S.F. of restaurants.

The project is estimated to have a build out of 2027 for purposes of the traffic study. Site access
is existing via a right in, right out only driveway connection to South Shore Boulevard and a full
access driveway connection to Sheffield Street. An additional right in, right out driveway
connection to South Shore Boulevard (existing curb cut) and a right in, right out only driveway
connection to Greenview Shores Boulevard are also proposed. A total of 629 parking spaces are
proposed as part of the development plan with 144 additional spaces for a total of 773 parking
spaces available with a contingency parking plan. For additional information on site layout,
please refer to the Master Plan prepared by Cotleur Hearing.

The purpose of this study is to describe the results of the parking analyses for the proposed
redevelopment project. Providing the appropriate level and location of parking is important to
any successful development and community. While insufficient parking can result in negative
impacts on properties, providing too much parking can also have a negative economic impact.

The proposed uses, sizes and code required parking for the approved development may be
summarized as follows:

USE SIZE REQUIRED PARKING

Retail 68,000 S.F. 272 Spaces
(1 Space / 250 SF)

Office 49,000 S.F. 128 Spaces
(See Site Plan)

Residential 89 Dwelling Units 200 Spaces
(See Site Plan)

Hotel 80 Rooms 176 Spaces
(See Site Plan)

TOTAL = 776 Spaces
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In order to more accurately estimate parking demand for the mixed use project, the latest ITE
Parking Generation, 6 Edition rates were utilized for the shared parking analysis. The principle
behind shared parking reductions is that the pattern of activity for land uses in a mixed-use
project are sufficiently different so that the corresponding required parking demands of each
activity would not occur simultaneously. The parking analysis was based on the percent
utilization rates from the Urban Land Institute’s (ULI) Shared Parking, 3 Edition publication as
well as the ratio of customer parking to employee parking outlined in the ULI Shared Parking, 3™
Edition publication. As previously mentioned, there are a mix of uses currently proposed for the
site. These uses have different peak hours of demand in addition to different hours of operation.
As shown on the attached table, this report prepared a shared parking analysis for both the
weekday and weekend demand from 6:00 A.M. to 11:00 P.M. The ULI Shared Parking, 3™ Edition
publication allows for parking reductions based on the following factors:

- Time of Day

. Monthly

. Non-Captive

. Mode Adjustment

The time of day adjustment factors were taken directly from the ULI Shared Parking, 3™ Edition
publication. However, the ULI Shared Parking, 3™ Edition publication does not produce standard
rates for non-captive and mode adjustment factors. Local and site specific factors as well as
professional judgment are to be utilized to determine these adjustment factors.

Captive patrons refer to people who are already present in the immediate vicinity and likely
patrons of a second use. The proposed plan of development is an ideal scenario to utilize non-
captive rates due to the mixture of land uses and the design principles applied to the site. To be
conservative, the non-captive adjustment was not used except for the hotel restaurant.
Additionally, residential spaces are proposed to be reserved for the multifamily dwelling units.
Therefore, no time of day reduction was applied to the resident spaces. A total of 123 residential
parking spaces are proposed to be reserved.

A more refined development plan has also now been prepared by the applicant. While the
entitlement specified 33,000 SF of restaurant, approximately 10,800 SF of the 33,000 SF will be
part of in-line retail and consist of quick service type of restaurant uses. These uses part of in-
line retail are typically parked at retail rates. Additionally, 8,000 S.F. of the 33,000 SF is
associated with a hotel restaurant. Restaurant parking within hotels are already factored into
the ITE Parking Generation rates for hotels. Based on the above, a more refined parking analysis
was provided that consisted of the following:

89 multifamily residential units

80 room hotel

49,000 SF office

6,300 SF quality restaurant

8,000 SF hotel quality restaurant

7,900 SF family restaurant

45,800 SF retail (+10,800 SF as noted above)
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For the hotel restaurant, a non-captive adjustment of 50% was made to account for hotel guests
using the restaurant. No other non-captive or modal adjustments were made to be conservative
even though the site will consist of high internal capture. Additionally, different restaurant
types tend to have different peak utilization. The ULI time of day percentages assume all
restaurants are open for lunch. If not all of the restaurants are open for lunch, the calculated
shared parking would be significantly reduced. However, no adjustments were made to the
lunchtime time of day percentages for restaurants even though it is likely some of them will not
be open for lunch.

The revised shared parking calculations (provided in Appendix A) result in a parking demand of
572 weekday spaces and 520 weekend spaces. When factoring in a 10% buffer for parking
turnover, the parking demand is estimated at 629 spaces on the weekday and 572 spaces on the
weekend. As shown on the Site Plan, a total of 629 parking spaces will be constructed not
including the 2™ parking garage. Therefore, it is anticipated the 2™ parking garage will not be
necessary.

As demonstrated in this study, the maximum parking demand for the proposed plan of
development is 629 parking spaces inclusive of a 10% buffer. The shared parking analysis used
conservative assumptions and it is anticipated the maximum parking demand will be less than
the calculated 629 spaces. The proposed Site Plan can accommodate 629 parking spaces.
However, a contingency parking plan allows for an additional 144 parking spaces for a total of
774 parking spaces if ever determined to be needed. The parking will be monitored and analyzed
to ensure a 2™ parking garage is not needed. The parking analysis considered parking rates from
the ITE Parking Generation, 5™ Edition and the Urban Land Institute’s (ULI) Shared Parking, 3™
Edition publication.

bk: x:/docs/trafficdrainage/sps.22212.rev4
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SHARED PARKING ANALYSIS - BASED ON REFINED PLAN OF DEVELOPMENT

BASED ON ITE PARKING GENERATION - SATURDAY
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FIGURE 2-4 Weekday Time-of-Day Adjustments

b 7 8 9

a.m. |a.m. |a.m. |a.m.
Retail typical | Visitors 1% 5% 15%| 35%| 60% | 75% |100% |100%| 95% | B5% | B5% | B5% | 70% | BO% | 65% | 45% ) 15%| 5% 0%
December Visitors 19%| 5% 15% | 30% | 55%| 75% | 90% |100% [100% | 95% | B0% | 85% | F0% | 90% | B5% | 50% | 30% | 10%

Late December |Visitors 196 5% | 10% | 20% | 40% | 65% | 90% (100% |100% |100% | 95% | B5% | 70% | 55% | 4036 | 25% | 15% | 5% | 0%
Al Employees | 10% | 15% | 25% | 45% | 75% | 95% |100% |100% [100% |100% |100% 100% |100% |100% | 0% | 60% | 40% | 20% | 0%
Supermarket/ |Visitors 5% | 20°% | 30% | 50% | 60% | 6756 | B5% | P03 | $5% | 979 |100% |100% [100% | B5% | 55% | 35% | 20%| 5% | 5%
ot Employees | 20% | 30% | 40% | B0% | $0% |100% |100% |100% {100% |100% |100% [100% | B0% | 50% | 35% | 20% | 20% | 20% | 20%

Pharmacy Visitors 5% | 20% | 30% | 60% | 60% | 67% | BS% | 0% | 75% | ¥7% [100% |100% (100% | B5% | 55% | 35% [ 20% | 5% | 5%
Employees | 20% | 30% | 40% | BO% | %0% [100% |100% (1003 [100% |100% [100% |100% | B0% | 50% | 35% | 20% | 20% | 20% | 20%
Discount stores/ | Visitors 15% | 35% | 45% | 65% | 75% | 85% |100% |100% [100% [100% | 95% | 85% | 75% [ 0% | 45% | 30%: [ 10%: | 5% | 1%
i b Employees | 26% | 45% | 55% | 75% | 85% (1005 [100% |100% [100%6 [100% [100% | 95% | 85% | 70% | 55% | 40% | 20% | 20% | 20%
Home Visitors 15% | 20% | 35% | 55% | 85% | 99% [100%6 | 99% | 98% | 90% | 85% [ 80% | 75% | 50% | 50% | 30% [ 10% | 0% | 0%

‘s’:;"r':;f“:’:r:';‘n Employees | 25% | 30% | 45% | 65% | 95% [100% [100% [100% [100% [100% | 95% | 90% | 85% | 70% | 0% | 40% [20% | 0% | 0%

Food and beverage
Fg‘n_e!casual Visitors 0% 0% | 0% | 0% |15% |40% | 75% | 75% | 65% | 40% | 50% | 75% | 95% [100% [100% [100% | 95% | 75% | 25%
dining Employees | 0% | 20% | 50% | 75% | 90% | 90% | 90% | 90% | 90% | 75% | 75% [100% [100% |100% {100% [100% [100% | 85% | 35%
Family Visitors 25% | 50% | 60% | 75% | 85% | 909 [100% | 909 | 50% | 455 | 45% | 75% | 80% | B0 | 80% | 60% | 55% | 75% | 25%

restaurant Employees | 50% | 75% | 90% | 90% [100% [100% [100% [100% [100% | 75% | 75% | 95% | 95% | 95% | 95% | 80% | 65% | 65% | 35%

Fastcasual/  |Visitors | 5%10%|20% [30%|s5% Lasss 100% [100% | 90% [ 60% | 55% [ 60% [ 85% | 80% | 50% [ 30% [ 20% | 10% | 5%
fast food/food e oiomes | 20% | 20% | 30% | 40% | 75% [100% f100% f100% | 95% | 70% | 60% | 70% | 90% | 50% | 60% | 40% | 30% | 20% | 20%
0%

court/food halls

Bar/lounge/ Visitors D% D% | D% | D% | D% | 0% | D% | 0% | D% | 0% | D% 25% | 509% | 75% [100% [100% | 75% | 50%

nightclub Employees | 0% | 0% | 0% | 5% | 5% | 5% | 5% |10% [10% [ 10% | 20% | 45% | 70% [100% l00% 100% [100% | 90% | 60%
Entertainment

Family Visitors 0% | 0% |45% | 65% | 853 | 95% I00% [ 95% | 90% | 70% | 60% |45% | 0% | 0% | 0% | 0% | 0%

5% | 25% | 75% [100% [100% [100% [100% [100% [100% | BO% | 70% | 55% | 10% | 5% | 5% | 5% | 5%
0% | 0% |25% | 65% | B5% | 0% | 95% | 75% | F0% | 95% [100% | 95% | 0% | 65% (10% | 0% | 0%

entertainment Employees :
0%
5% | 5% | 25% | 75% [100% [100% [100°% [100% [100% [100% 1003 1003 1003 f100% | 75% | 10% | 5% [ 5%
0%
0%
0%

0%

0%
Active Visitors 0%
entertainment Employees | 5%
0%

0%

0%

Adult active Visitors

0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 09% | 09% |25% |50% |75% [100% [100% [100% N00%
enteminmentm

0% | 5% | 5% | 5% | 5% |10% | 10% [10% | 20% |45% |70% [100% [100% 100% [100% [100°% 00%

All movies Visitors 0% | 0% | 0% | 0% |20% |45% [55% [55% |55% |40% |40% |80% [100% [I00% |B0% |4&5% |40%
typical
Late Yisitors 0% | 0% | 0% | 0% | 0% | 0% |35% |40% |75% |80% [80% |80% |70% [80% [100% [100% |85% |70% [55%
December
All Employees | 0% | 0% | 0% | 0% | 0% |10% [50% |60% |60% [75% |75% [100% [100% [100% [100% [1I00% 100% | 70% |50%

Live theater Visitors 0% | 0% | 0% | 1% | 1% | 1% | 1% | 1% | 1% 1% | 1% | 1% | 1% |25% [00% 00% | 0% | 0% | 0%

Employees | 0% |10% |10% |20% |20% |20% |30% [30% |30% |[30% |30% |30% [I00% 00% [I00% P00% |30% |10% | 5%

Outdoor Visitors D% | 0% | D% [ 19 | 1% | 1% | 1% | 19% | 1% | 1% | 1% I%L'I% 25%hmpm 0% | 0% | 0%
00% §00%

amphitheater  lempiopees | 0% |10% | 10% |20% [20% |20% [30% [30% |30% |30% [30% |30% p00% f00% 30% |10% | 5%
Public park/  [Visitors | 1% | 5% |[10% |25% [50% |65% [85% |95% joosk |95% [90% [70% |90% 00% [80% |50% [10%
:;:ﬂ““:;a":: ployees 5%wesmmvsﬂmmmwmmmrmmrmmmmmmm
Museum/ Visitors | 0% | 0% | 0% | 0% [45% |65% [85% [95% Joose [95% [90% [e5% |60 [30% |10% | 0% | 0% | 0% | 0%
aguarium Employees | 5% | 5% | 5% [25% |75% J00% o0% po0% po0% poo% po0% |B0%6 |75% [10% | 5% | 0% | 0% | 5% [ 5%
Arena Visitors | 0% | 0% | 0% | 156 | 156 | 156 [ 1% | 156 | 1% 1% | 1% | 1% weszsssimmas% 0% | 0%
No matinee  [Empioyees | 0% [10% |10% |20% |20% |20% |30% (30% |30% [30% |30% |30% J00% J00% J00% J00% |30% [10% | 5%

|continued on next page|



FIGURE 2-4 [continued)
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Entertainment [continued)|
‘Profootball  |Visitors | 0%| o%| o3| 1%| %] %] 5% 96| s%| s%e| s%| 5% 10%| 50%]100%]1009%] B5%| 25%] 0%
stadium
Bp.m.start |Employees| 0%)| 10%| 10%)| 20%| 20%| 20%| 30%| 30%| 30%| 30%| 30%| 30%100%|100%100%| 100% 100%| 253 10%
Probaseball |Visitors | 0%| 0%| o0%| 1%6| 16| 1% s%| 5%| 53| 5%| 5%| 5%| 10%| 50%|100%|100%| 85%| 25%| 0%
stadium Employees| 0%/ 10%| 10%| 20%| 20%| 20%| 30%| 30%| 30%| 30%| 30%| 30%|100%100%| 100% 100%| 100%| 25%| 10%
Healthclub  |Visitors | 70%| 40%| 40%6| 70%| 70%| B0%| 60%]| 70%| 70%| 70%| 80%| 90%|100%| 0% Bo%s| 70%| 35%| 10%| 0%
Employees| 75%| 75%| 75%| 75%| 75%| 75%| 75%| 75%| 75%| 75%| 75%|100%|100%| 75% | 50%| 20%| 20%| 20%| 0%
Public library |Visitors | 0%| 0%| 0%|100%|100%| 98%| s8%| 78%| 72%| 65%| 70%| 79%| 0% | 50%| 40%| o0%| o0%| 0% 0%
Employees| 0%/ 10%| 50%|100%|100%|100% [ 100% | 100% | 100% | 100% | 10036 | 90%| 75% | 50%| 20%| 10%| 0%| o0%| 0%
Daycare center |Visitors | 0%| 2%| 25%| 75%| 20%| 20%| 20%| 20%| 20%| 20%|100%| 50%| 20%| 5%| o0%| 0%| 0%| 0%| 0%
Employees| 0% 50%| 75%| 90% | 90%| 90%| 90%| 90%| 90%[100%|100% |100%| 40%| 40%| 10%| o%| o%| o0%| o%
Convention Visitors | 0%/ 0% 50%[100% 1008 [100% | 100% | 100% [ 100% | 100% | 100% | 100%6 | 50%| 30% | 30% | 10%| o%| o%| 0%
CRtar Employees| 5%/ 30%| 33% | 33%|100% 10086 | 100% | 100% | 100% | 100% | 90%| 70% | 40%| 25%| 20%| 20%| 5%| 0%| 0%
Hotel and residential
Hotel-business |Visitors | 95%]| 90% | 80%| 70%| 60% | 60%| 55% | 55%| 40% | 60% | 65%| 70% | 75%| 75% | 80% | 85% | 95% [100%100%
Hotel-leisure  |Visitors | 95%]| 95% | 90%| 80%| 70% | 70%| &5% | 65% | 70% | 70% | 75%| 80% | 85% | 85% | 90% | 95% | 95% [100%|100%
Employee Employees | 10% | 30% |100% [100% |100% 1009 |1009% [100% [100% |100% | 70% | 70% | 40% | 20% | 20% | 20% | 20% | 10%| 5%
Restaurant/  |Visitors | 0%|10%|30%| 10%| 10%| 5%/100%[100%| 33%| 10%| 10%| 30% | 55% | 60% | 70%| 679% | 60% | 40%| 30%
lounge
Meetinglbanguet |Visitors | 0%| 0% 30% | 60%| 60%| 60%| 65%| 65%| 65% | 65% | 65% |100% [100% [100% [100% [100% | 50%| 0%| 0%
(<100 =q fi/keyl
Convention  |Visitors | 0%| 0% 50% [100%(100% [100% |100% [100% [100% |100% [100% [100% | 50% | 30% | 30% | 10% | 0%
(>100 sq ft/keyl
Employee Employees | 10% | 10% | 60% [100% |100% |100% |100% [100% [100% [100% [100% [100% | 60% | 40% | 40%6 | 20% | 03| 0%| 0%
Residental Visitors 036 | 10°%6 | 20°% | 205 | 20% | 20%6 | 2096 | 2096 | 2086 | 205 | 20% | 4076 | 603 |100% |100% |100% (100% | BO%G | 50%
guest
R;seim Residents [100% 1003 [100% |100% |100% |100% |100% [100% [100% |100% [100% [1003% |1003% |100% |100% |100% [100% |100% [100%
r
Re;:ldr:nual Residents | 95% | B0% | 67% | 55% | 50% | 45% | 40% | 40% | 40% | 40% | 45% | 50% | 60% | 70% | 0% | B5% | 95% | 97% [100%
Sul an
Residential  |Residents | 5% | B5% | 75% | 65% | 50% | 55% | 50% | 50% | 50% | 55% | 60% | 65% | 70% | 75% | 80% | 85% | 95% | 97% [100%
urban
Active senior | Visitors & | 95% | 97% [100% [100% | 59% | 58% | 58% | $9% | 98% |100%6 | 99% | 94% [ 9% | 98% [ 97% | 97% | 97% | 98% | 98%
housing employeeas
Residents | 95% | 97% [100%6 |100%6 | 99% | 98% | 98% | 99% | 98% [100% | 99% | 94% | 96% | 98% | 97% | 97% | 97% | 98% | 98%
Office
Dffice Visitors | 0% 1%[20%] 0% [100% | 45% [ 15% | 45% | 95% | 45% [ 15% [ 10% | 5% | 2%| 1% o%| o%| o%| o%
Emgployees | 3% | 15% | 50% | 90% [100% [100% | 85% | 85% | 95% | 95% | 85% | 60% | 25% | 15% | 5% | 3%| 1%| 0%| 0%
unreserved
Emplayees | 00% [100% [100% [100% [100% [100% [100% [100%6 [100% [100% [100% [100% [100% [100% [100%6 100% [100% [100% [100%
reserved
Medical/ Visitors | 0% | 0% [90% |90% [100% hooss | 30% | 90% 10ose hoos | 90%% [ 80% | 679 | 30% | 15% | 0% | o%| o%| o%
dentaloffice e oiaes | 0% | 20% [100% 100% 100% [100% [100% [100% 100% 100% [100% [100% [ 67% | 30% | 15% | 0% | 0% | o%| o%
Bank (drive-in [Visitors | 0% | 0% [50% |90% [100% | 50% | 50% | 50% | 70% [ 50% | 80% 10o% | 0% | 0% | 0% | 0%| 0% | 0%| 0%
branch) Employees | 0% | 0% | 60% [100% 100% [100% [100% [100% [100% [100% [100% f100% | 0% | 0% | 0%| 0% | 0% | 0%| 0%

Source: See chapter 4 discussions for each land use.



FIGURE 2-5 Weekend Time-of-Day Adjustments

& 7 8 9 10 | 11 | 12 1 2

Land use a.m.|a.m.|a.m.|a.m. [a.m. |a.m. |[p.m.|p.m.|p.m

Retail typical | Visitors 19| 5% | 30% | 50%| 70% [ 90% | 95% [100% |100% | 5% | 90% | BO% | 75% | 70%| 65% | 50% | 30%| 10%| 0%

December Visitors 1% 5% 10%| 35%| 60% | 85% [100% [100% [100% [100% | 90% | B0% | 65% | 60% | 55% | 50% | 35% [ 15% | 1%
Late December |Visitors 1% | 5% 10%6 | 20% | 40% | 60% | B0% | 95% [100% [100% | 95% | 85% | 70% | 60% | 50% | 30% | 20% | 10% | 0%
All Employees | 10% | 15% | 40% | 75% | 85% | 95% |100% |100% |100% |100% |100% | 95% | B5% | 80% | 75% | 65% | 45% | 15% | 0%
Supermarket/ |Visitors | 10% | 25% | 50% | 75% | 95% [100% |100% |100% [100% |100% |100% | 90% | 50% | 33% | 25% | 15% | 5% 4%| 3%
JRECY Employees | 15% | 35% | 70% | 85% [100% [100% |100% |100% | B5% | 75% | 60% | 55% | 45% | 40% | 30% | 20% | 10% | 10% | 5%
Pharmacy Visitors | 8% | 25% | 50% | 75% | 95% [100% [100% [100% [100% [100% [100% | 90% | 50% | 33% | 25% | 15% | 5% | 4% | 3%

Employees | 15% | 35% | 70% | 85% [1006 (10036 [100%6 [100% | 85% | 75% | 60% | 55% | 45% | 40% | 30% | 20% | 10% | 10% | 5%
Discount stores/ [Visitors | 10% | 15% | 20% | 30% | 45% | 65% | 85% | 95% [100% [100%6 [100% | 95% | 80% | 60% [ 45% [30% | 10% [ 5%| 1%

superstores  |emoisvees | 20% | 25% [ 30% | 40% | 55% | 75% | 95% [100% (10036 [100% [100% [100%6 | 90% | 70% | 55% | 40% | 20% [ 15% | 0%
Home Visitors | 15% | 20% | 35% | 55% | 0% | 80% | 95% [100% [ 95% | 95% | 80% | 75% | 75% | 80% | 90% | 70% | 10% [ 0% | 9%

;’:;‘:::j’eg’:rz‘n Employees | 25% | 30% | 45% | 65% | 70% | 90% [100% [100% [100% [100% | 90% | 85% | 85% | 90% 100% | 80% | 20% | 0% | 0%

Food and beverage
Finefcasual  |Visitors | 0%| 0%| 0% | 0%| 0% |15% [50%|55% [ 45% [45% | 45% [ 0% [ 90% | 95% 100 | 90% | 90% [ 90% | 50%
dining Employees | 0% | 20% | 30% | 60% | 75% | 75% | 75% | 75% | 75% | 75% | 75% [100% [100% [100% [100% [100% [100% | 85% | 50%
Family Visitors | 10% | 25% | 45% | 70% | 90% [ 90% [100% | 85% | 65% | 40% | 45% | 40% | 70% | 70% [ 65% | 30% | 25% [ 15% | 10%

restaurant Employees | 50% | 75% | 90% | 90% [100% [100% [100% [100% [100% | 75% | 75% | 95% | 95% | 95% | 95% | BO% | 65% | 65% | 35%

Fastcasual/  [Visitors | 5% [10% [20% |30% |55% |85% [100% [100% | 90% | 60% | 55% | 60% | 85% | 80% | 50% | 30% | 20% | 10% [5%%
fast food/feod  |emoigees | 15% | 20% | 30% | 40% [ 75% [100% hoos oo | 95% | 70% | 60% | 70% | 90% | 90% | 60% | 0% | 30% [ 20% | 20%
courtffood halls

Bar/lounge/ |Visitors | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% |25% |50% | 75% [100% [100% [100% 100%
nightclub Employees | 0% | 0% | 0% | 5% | 5% | 53| 5% |10% | 10% | 10% | 20% | 453 | 70% oo 1mv.l:m% 100%% [100% [100%

Entertainment

Family Visitors | 0% | 0% | 0% | 0% |25% |65% |85% | 0% | 5% | 95% | 90% | 95% [100% | 95% | 90% | 65% | 10% | 0% | 0%
entertainment e iovees | 5% | 5% | 5% |25% | 75% loos: loo% jloos: flooss f1oos floos ook fiooss fiooss oo | 75% [10% | 5% | 5%
Active Visitors | 0% | 0% | 0% | 0% |25% |65% |B5% | 90% | 95% | 95% | 90% | 95% [100% | 95% | 90% | 65% [ 10% | 0% | 0%
enleriainment |emoiovees | 5% | 5% | 5% |25% | 75% 100% 100% [100% 10036 100% | 90% 10036 100% [100% 10036 [75% [10% | 5% | 5%
Adult active  |Visiters | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% |25% |50% |75% 00 N00% MO0 HOO%
entertainment |emoeas | 0% [ 0% | 0% | 5% | 5% | 5% | 5% |10% [10% |10% |20% |45% |70% oos flooss oo oos oos foo%
All movies Visitors | 0% | 0% | 0% | 0% | 0% | o% [20% [45% [55% [55% [55% |40% [40% [80% hooss oo hoo% (80% |50%
typical

Late Visitors | 0% | 0% | 0% | 0% | 0% | 0% [35% [40% [75% [80% [80% [80% [70% [80% foC% PoD% PO (85% |70%

December

All Employees | 0% | 0% | 0% | 0% | 0% | 0% |50% |40% |60% |75% | 75% 00% 00% 0% 00% 00% 00% |70% [50%
Live theater  [Visitors | 0% | 0% | 0% | 1% | 196 | 1% | 1% |17% |67% |67% | 1% | 1% | 1% |25% PI00% P00% | 0% | 0% | 0%

Employees | 0% |10% |10% |20% |20% |20% [30% [I00% NI00% 00% |30% |30% fi00% [I00% 0% O0% |30% [10% | 5%

Outdoor Visitors | 0% | 0% [ 0% [ 1% [ 196 [ 19| 19 [17% [67% [67% [ 1% | 1% [ 1% [25% joo% joo% [ 0% | 0% | 0%
amphitheater e oipees | 0% [10% |10% |20% |20% [20% |30% }00% po0%% J00% |30% |30% p00% poo% poo% poo% [30% [10% | 5%
Public park/  |Visitors | 0% | 0% [ 0% | 1% [30% |60% |75% [90% |97% 00% |98% [85% (70% |80% PO0% J0O% |95% (50% |10%
ﬂ“::; Employees | 0% | 0% [10% |25% |75% J00% J00% J00% POO% JO0% J00% JO0% J00% POO% JOO% pO0% POO% (F0% |BO%
Museum/ Visitors | 0% | 0% | 0% | 0% [45% [65% [B5% [95% poo% [95% [90% [85% [60% [30% [10% [ 0% [ 0% | 0% | 0%
aguanum Employees | 5% | 5% | 5% |25% |75% J00% J00% J00% J00% J00% J00% |80% |75% [10% | 5% | 0% | 0% | 5% | 5%
Arena isitors | 0% | 0% | 0% | 1% | 1% | 1% | 1% |25% |95% |95% [B1% | 1% | 1% |25% J00% J00% | 0% | 0% | 0%

No matinee  [Employees | 0% [10% |10% [20% [20% [20% |30% J00% J00% J00% J00% [30% J00% J00% J00% J00% [30% [10% | 5%

|continued on next pagel



FIGURE 2-5 [continued)

[ 7 8 9 10 | 11 12 1

Land use am.|a.m.|a.m.|a.m. | a.m.|a.m.| p.m.| p.m

Entertainment [continued|

Profootball |Visitors | 0%| 0% 1% 1%| s%| 5% 50%/100%]100%] 85%| 25%] 0% o0%] o%
stadium

Bp.m.start |Employees

0%

5% 109%| 209%:| 309%:| 305|100%| 100%| 1009%| 100%| 25%| 10%6| 5%6| 5%| 0% 0%

Probaseball | Visitors 0%| 0%| o3| o0%| o%| o%| o%| o%| o%| o%| 25%| 50%| 90%|100% 0%
stadium Employees 5%| 5%| 5%| 5%| 5%| 20%| 75%| 75%|100%100%|100%| 100%¢| 100%| 100%
Health club Visitors B 453 359%| 50%| 35%| 50%| 50%| 309 | 25%| 30%| 55%|100%| 95%| 609%| 30%| 10%6| 1%| 1%| 0%
50% 0%

0% 0%

0%

Z|2 B2
&

F

&

&

Employees| 50% | 50%| 50%| 50%| 50%| 50%| 50%| 50%| 50%| 50%| 75%[100%|100%| 75%
Public library | Visitors 0%| 0%| 0%| 0%[100%| 90%| B0%| £5%| 50%| 35%| 11%| 5%| 5%| 0%
Employees| 0%| 0%| 10%| 50%|100%|100%|100%|100%|100%| 50%| 10%| 10%/ 10%/| 10%| 0%| 0%| 0%| 0%
Daycare center |Visitors 0% 2%| 25%| 75%| 20%| 20%| 20%| 20%| 20%| 20%|100%| 50%| 20%| S%| 0%| 0%| 0%| 0%| 0%
Employees| 0%| 50%| 75%| 90%| 90%| 90%| 90%| 90% | 90%[100% [100% [100% | 40%| 40%| 10%| 0% | 0%| 0%| 0%
Convention Visitors | 0%| 0% 50%]|100%|100% [100% |100%|100% |100% | 100% |100% | 100%| 50%| 30%| 30%| 10%| 0%| 0%| 0%
il Employees| 5%/ 30%| 33% | 33%|100%|100% |100% | 100% | 100% {100% | 90% | 70% | 40% | 25% | 20%| 20%| 5%| 0%| 0%
Hotel and residential
Hotel-business |Visitors | 95%| 90% | 80% | 70% | 0% | 60% | 55% | 55% | 60% | 40% | 65% | 70% | 75% | 75% | 80% | 85% | 95% [100% [100%
Hotel-leisure |Visitors | 95%| 95%| 90%| 80% | 70% | 70% | 65% | 65% | 70% | 70% | 75% | 80% | 85% | 85% | 90% | 95% | 95% [100% [100%
Employee Employees | 10% | 30% [100% |100% [100% |100% [100% |100% |100% [100% | 70% | 70% | 40% | 20% | 20% | 20%| 20%| 10%| 5%

Restaurant/ Visitors D% | 1036 | 30% | 10% | 1036 | 5% [100% [100% | 33% | 1036 | 10% | 3056 | 55% | 60% | 70% | 679 | 60% | 40% | 30%
lounge
Meeting/banquet|Visitors 0%
[<100 sq ft/keyl
Convention Visitors 0% | 0% | 50% |100% |100% |100% |100% |100% |100% (100% |100% [100% | 50% | 30%6 | 30% | 10% | 0% | 0% | 0%
[>100 sq f/keyl

3056 | 6036 | 60°%6 | 60% | 65% | 65% | 65% | 65% | 65% [100% 100% |100% [100% |100% | 50% | 0% | 0%

#

Employee Employees | 10% | 109 | 60% |100% [100% |100% |100% |100% [100% (100% |100% [100% |100% |100%: [100% |100% | 60% | 10% | 10%
Residential Visitors 0% | 20% | 20% | 20% | 20% | 209 | 20% | 20% | 20% | 20% | 20% | 40% | 0% |100% |100% [1003% |100% | BO% | 50%
guest

Resident Residents |100% (100% [100% (1003 [100% |1005 10056 [100% |100%6 |100% |100% (10036 [100%6 |100% [100% [10056 |100% |1005%6 100%
reserved

Residential Residents |100% | 95% | 88% | 80% | 75% | 70% | 68% | 65% | 65% | 68% | 71% | 74% | 77% | 80% [ 83% | 86% | 89% | 92% [100%
suburban
Residential Residents | 90% | 85% | 80% | 75% | 70% | 9% | 68% | 67% | 66% | 55% | 60% | 55% | 50% | 55% | 65% | 75% | 85% | 90% [100%
urban
Active senior  |Visitors 4% | 98% | 97% | 95% | 93% | 94% | 97% | 99% [100% |100% | 99% | 98% | $8% | 98% [ 97% | 95% | 94%: | 98% | 98%

housing Employees | 94% [ 98% | 97% | 95% | 93% [ 94% | 97% | 99% [100% fioos | 99% | 98% | 98% | 98% | 97% | 95% [ 94% | 98% | 98%
Office
Office \isitors | 0% 20% | 60% [ 80% [ 90% i00% [ 90% [ 80% [ 0% [ 40% [ 20% [ 10% | 5% ] o%] o%] o[ o%] o%] o%
Employees | 0% | 20% | 60% | 80% | 90% 100% | 90% | 80% | 60% [ 40% | 20% | 10% | 5% | o0%| o%| 0%| o%| o%| o%
unreserved
Empbﬁles1m 100% [100% [1009% [100% f100% 1100% 100% (100% 1100% [100% [100% f100% [100% [100% f100% N0 [100% f100%
reserv
Medical/ isitors | 0% 0% |90% |90% f1oo% oo [30% | o%| o%| 0% | o[ o 0% ] o[ o] 0% ] 0% ose| 0%
dental office rémuwm 0% | 20% N1oo% f100% [100% hooss foose | 0% | 0% | 0% | o%| 0% | o% | o%| o%6| o%| 0% | 0% | 0%
Bank (drive-in [Visitors | 0% | 0% |25% |40% [75% hoow [90% | 0% | 0% | 0% | o%| o%| 0% | 0% | o%6| 0% | 0% 0% | 0%
branch] Employees | 0% | 0% |90% jioos jioos fioos fioox | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0% | ox

Source: See chapter & discussions for each land use.



